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2.3% or 6,010,819 of USA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.
Typical Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 53.7 years old (7.1%
older than average) and have a $145,452 (51.9% higher than average) annual household income.
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Wine (brands) bought past 3 months: Ménage a Trois



2.7% or 198,925 of CHI DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.

1 'f;( Typical Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 57.2 years old (15.3%
JE:[émt_gc a“[rois older than average) and have a $160,608 (49.% higher than average) annual household income.
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1.8% or 98,436 of WDC DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.
Typical Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 54. years old (8.3%
older than average) and have a $160,501 (16.1% higher than average) annual household income.
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1.9% or 85,673 of SEA DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.
Typical Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 54. years old (9.9%
older than average) and have a $142,771 (13.5% higher than average) annual household income.
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2.6% or 119,454 of PHX DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.
Typical Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 56. years old (12.1%
older than average) and have a $128,752 (22.% higher than average) annual household income.
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. 2.3% or 6,010,819 of USA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.
Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 48.6% more likely to be a
college graduate, 11.4% more likely to work full-time, 32.7% more likely to be married, 26.2% more
likely to be a parent of 1 or more children under 18.
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2.7% or 198,925 of CHI DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.
Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 67.8% more likely to be a
college graduate, 21.5% more likely to work full-time, 54.3% more likely to be married, 6.6% less likely

to be a parent of 1 or more children under 18.
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1.8% or 98,436 of WDC DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.
Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 26.8% more likely to be a
college graduate, 18.7% more likely to work full-time, 37.1% more likely to be married, 59.4% more

likely to be a parent of 1 or more children under 18.
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1.9% or 85,673 of SEA DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.

Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 14.7% more likely to be a
college graduate, 11.9% more likely to work full-time, 1.4% more likely to be married, 7.2% more likely

to be a parent of 1 or more children under 18.

|

’ E '.
ﬁéfzage & Tros P21+

P = 9.
i d.f’ Education Levels: Adults 21 or older | Employment: Adults 21 or older |( ) Marital Status: Adults 21 or older
La \
: 0.0% : i 76.0% . F 23.6%
Some High School or Less (not graduate) ] 2.;% Employed Full-Time or Part-Time Single, Never Married 20.0%
High School Graduate (12th grade or 13.2% 56.8% 55.8%
Employed Full-Time (35 h
D) meleyed FullTime (38 hours ormere) 50.7% Married 55.1%
. 18.8% = 19.2% 2.4%
Some College Credit (no degree) Employed Part-Time (less than 35 hours) e Legally Separated l 4 55
2 20.7% " 62.1% . 14.4%
; White Coll
Associate's Degree (AA, AS, etc.) 11.4% ite Collar 47.1% Divorced m
29.6% 3.9% : 3.7%
College Graduate (4 year college) 24.8% Blue Collar _ Widowed . 3.9%
17.8% . 14.1%
Postgraduate Degree 16.5% Work From Home (most of the time or always) LGBTQ+ (net) - 0.7%
who drank Ménage a Trois Wines in the past 3 months W SEA who drank Ménage a Trois Wines in the past 3 months W SEA who drank Ménage a Trois Wines in the past 3 months W SEA
Top-20 Occupations: Adults 21 or older Entrepreneurs/Government Workers ittt d Stage in Life: Adults 21 or older
17307 e
19.7% Parent of 1 or more Children under 18 E— 27233%
b
eow 3% 8% ee% 7.7% Py
— = [ ] Working Mothers B o .
7.6% o, 7-6% 7.4% 7.5% Small Business Owner Self-Employed Government Workers
Parent of 1 or more Children Under Age 2 1.2%
I aa% | a2%  a0u $4%0x i o 2.0% . W 4.4%
26% oa%  23% | oan 2a% “Tiox peay 8% 1w 5% 7.4%
6 12% 1.0% Parent of 1 or more Children Age 2-5
IIIW.l’II”’I m m U o o e e o - o
s 17.8%
Qs} 1& ‘&@b"“ Bs" ‘&@o &f&p 99 y o ,_,g,f"& ?d © bé“b‘b G.@ y é‘& Parent of 1 or more Children Age 6- 11 . 125
& & F 8 & & * & 18.6%
6"5 & @“"’ @0‘,} é‘éﬁ 6“@#@ o & & @Q‘;b 6}0 Parent of 1 or more Children Age 12 - 17 . 1z
& 5 & o
f‘t’ c»"\oe e»"ob e‘ﬁ .;‘bv‘ .:-"& .,\“‘eé\ Qﬁ Parent of 1 or more Children in College 10.1%
¢ & &m@ & @’}& @s B s5.9%
‘?‘é} & Grandparent of 1 or more Children under 18 33.2%
: I 20.3%
who drank Ménage a Trois Wines in the past 3 months N SEA who drank Ménage a Trois Wines in the past 3 months mSEA

SEA DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 87
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reservec

Wine (brands) bought past 3 months: Ménage a Trois



e
* d.f’ Education Levels: Adults 21 or older
b

0.0%

Employment: Adults 21 or older
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Single, Never Married
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2.6% or 119,454 of PHX DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.
Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 106.3% more likely to be a
college graduate, 9.1% less likely to work full-time, 14.2% more likely to be married, .9% less likely to be

a parent of 1 or more children under 18.
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Wine (brands) bought past 3 months: Ménage a Trois



: their home, 40.4% more likely to own a higher valued home, 14.% more likely to have a single-family
mtge a‘T@n P21+

| 2.3% or 6,010,819 of USA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.
' ? - “sn Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 22.9% more likely to own
home, 25.9% more likely to have a dog.

m Own/Rent/Other: Adults 21 or older mﬁm Type of Home:Adults 21 or older 4 {® Pets in Home:Adults 21 or older
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: 25.8%
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7.7% 10.
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4,896,169 YeRrA ) 89,702 (507 W0, 288,703 a/.0% 7.3%
Own Other Own SecTnd Home | pohile Home or Manufactured 1.4% Own other type of Pet E
or Real Estate
Property tiome I 3.8%
who drank Ménage a Trois Wines in the past 3 months mUSA who drank Ménage a Trois Wines in the past 3months WUSA who drank Ménage & Trois Wines in the past 3 months mUSA
-~
24l Value of Owned Home: Adults 21 or older W, Home Loans: Adults 21 or older

Average Value of Owned Home:

who drankMénage & Trols Wines in the past 3 months

usa $435,995
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| % 2.7% or 198,925 of CHI DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.
1| V9, Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 33.3% more likely to own
1 their home, 25.3% more likely to own a higher valued home, 37.9% more likely to have a single-family

Jﬁt’ﬂf@f 2 Trei P21+ home, 13.7% more likely to have a dog.

m Own/Rent/Other: Adults 21 or olden mﬁm Type of Home:Adults 21 or older 4 {® Pets in Home:Adults 21 or older
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Condominium . - Own a Cat
& 0,
13.5%
7.2% 7.2% 6.7%
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| 1.8% or 98,436 of WDC DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.
T Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 25.3% more likely to own
their home, 9.7% more likely to own a higher valued home, 3.% less likely to have a single-family home,
engc aqﬁms P21+

18.2% more likely to have a dog.
m Own/Rent/Other: Adults 21 or olden MEM Type of Home:Adults 21 or oIder‘&’Pets in Home:Adults 21 or older
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. L
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1.9% or 85,673 of SEA DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.

! 3 Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 18.7% more likely to own
J&’ V'Y am's = their home, 8.9% more likely to own a higher valued home, 10.6% more likely to have a single-family
ohage a tTﬁm P21+ home, 43.1% more likely to have a dog.

£

m Own/Rent/Other: Adults 21 or olden mﬁm Type of Home:Adults 21 or older 4 {® Pets in Home:Adults 21 or older
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—
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21.0%

0.4% 0.0% 0.0% guua 0.0% EXE
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2.6% or 119,454 of PHX DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.

Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 9.% more likely to own their
home, 22.6% more likely to own a higher valued home, 3.2% less likely to have a single-family home,
10.8% more likely to have a dog.

m Own/Rent/Other: Adults 21 or olden mﬁm Type of Home:Adults 21 or older 4 {® Pets in Home:Adults 21 or older
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2.3% or 6,010,819 of USA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.

Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are .8% more likely to look up D-
I-Y advice online, 19.2% more likely to always vote in local elections, 40.8% more likely to belong to a gym,
35.8% more likely to fly domestic past yr
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Wine (brands) bought past 3 months: Ménage a Trois



2.7% or 198,925 of CHI DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.
f Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 11.7% more likely to look up
D-I-Y advice online, 37.6% more likely to always vote in local elections, 31.7% more likely to belong to a

gym, 27.8% more likely to fly domestic past

Jﬁﬁmigf a Tfft i) F21+

-W Top-20 past 30-days Online Lifestyle Activites: Adults 21 or older ol Activity: Adults 21 or older
Registered toVote Democrat/ Lean  Republican /Lean Independent / None
(In District of Residence) Democrat Republican of These
Presidential Elections: Always m
. i Presidential Elections: i .:3",”‘
CTELEFEL T oo
Statewide Elections: Always e It
- m o
-] e
Health Recipes/ Restaurant  Online Phone Do-it-Yoursel Fitness/ Diet Home / Apparel/ b search/ Camar Education Religion/  Take Oniine  Homework Oectronk  Photography Geneakogy Parenting/ Online Dating
ormation anning Information vice rvices. ormaton Ganden ideas resume men 85 eare iritu: o5 'ou Of Your v aml vice rvice .
informati n:':;m;- Rm:n’ ’T‘:’:iﬂl ad ':Mm“; information Ganfen idess Besoty ideas Post Deveiopment I:mm: spirituality  Class. “cbm;] Invite 5."...’?.".3.",_ Family ad se Local Elections: Always w
i spicon, e Local Elections: Sometimes S55% 1
®» who drank Ménage & Trois Wines in the past 3 months mCHI # who drank Ménage & Trois Wines in the past 3 months CHI

«
@ﬁTop-SO past 12-months Active Lifestyle Activites: Adults 21 or older % Past 12-months Domestic Airline Trips: Adults 21 or older

; 10.0%
ERL 524,668 16.9%

2tips RREY TR B 5%
3 ips 100
4 trips _ 17.7%
: 20.2%
. BSﬁbwDomesucpast year: m
h I I L 10+ trips W Avg. # Domestic Flights:
i h h h lli I||i l’ll"r h I I I I . 7% 3a% ‘”

Gilling-  lawnCare  Gandening  Bicyding  Swimming Bowling  Belongto  Volunteer  logging- Gmuptlmzﬁ Sewing - Hiking - Fishing  Yoga- plates Baskethall  Boating Camping aduk Soccer Followa  Competitive Caregwerof  Foorball Tennis softball-  Organized Snow Skiing-  Munting
Outdoor [Flowers or Mealth Cbor  Work Running Cafts  Backpacking Continuing Weight Loss Video Gaming Aging Parent Baseball  Road Face Snowboarding
Cooking vegetables) Gym Education Progrm or Relative (s,
Marathon,
® who drank Ménage a Trois Wines in the past 3 months M CHI et

DMA Scarborough R2 2025: Sep24-Jul25 Qual intab 119
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadeasting, Inc. LLC. All rights reserved.

Wine (brands) bought past 3 months: Ménage a Trois



¢ /)
Jﬁcmge da (rma

57 | I

Redpes/  Health  Restaurant Onkine Phone Do-it-voursell  Medical
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-Top-ZO past 30-days Online Lifestyle Activites: Adults 21 or older

1.8% or 98,436 of WDC DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.

Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 26.2% more likely to look up
D-I-Y advice online, 29.9% more likely to always vote in local elections, 5.7% more likely to belong to a
gym, 45.% more likely to fly domestic past yr
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1.9% or 85,673 of SEA DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.
Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 28.7% more likely to look up
D-I-Y advice online, 9.1% more likely to always vote in local elections, 18.9% less likely to belong to a gym,

38.9% more likely to fly domestic past y
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2.6% or 119,454 of PHX DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.

’f% P “K Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 30.8% less likely to look up

D-I-Y advice online, 25.3% more likely to always vote in local elections, 46.2% more likely to belong to a
hage tf(r'?“ PZI"' gym, 23.% more likely to fly domestic past y
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Wine (brands) bought past 3 months: Ménage a Trois
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Past 30-days

1time

% 2 times
3 times

4 times

5 times

6-9times

10times or more
= who drank Ménage & Trois Wines in the past 3 months

Total Monthly QSR Users:
91.0%

e S - EEE

QSR Users: Adults 21 or older

8.9%

12.5%

mUSA

Avg. Monthly QSR Meals:
83.4%

15.9% more likely to smoke cigarettes.

2.3% or 6,010,819 of USA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.
Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 9.1% more likely to use QSRs
past mo., 23.8% more likely to use Sit-Down Restaurants past mo., 31.8% more likely to use Casinos past yr.,

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
€ o7 '

1time

16.9%

2 times

3 times

4 times

5 times

6 -9times

10times or more

= who drank Ménage a Trois Wines in the past 3 months W USA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

o R - -

188,716,9

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

viua

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who drank Ménage & Trois Winesin the past 3 months 27.6%

use R 19.2%

Mexican  Chinese  Coffee  talan  Wings/ Bagel/ Steakhouse Upscale  indian/
Mouse / eurgers /  Donut f hai /
Caftee Bar Sports Bar  Bakery. other

Asian

wwho drank Ménage & Trois Wines in the past 3 months nUsA

Drank Past 30-days: Adults 21 or older
42.9% ]

Liquor

Any Type of Beer
Wine

Domestic Regular Beer

Domestic Light Beer

Imported Beer - v Sports Betting i
Microbrew / Craft Beer zh.;m?, 11.0% 29.9% i Spa
Other Gambling Casinos visited past 12 hs: Yes Marij
wwho drank Ménage & Trois Wines in the past 3 months muUsA # who drank Ménage a Trois Wines in the past 3 months HUSA
uUsA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual intab 608
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112,430,135

209,125,7.25 41.6%

35,592.554 32.6% :
68,367,582 6.1% =
67,307,785.7% '

Past 12 months Casino Activities: Adults 21 or older

Slot Machines 28.3%

::M,: 12,963
Table Games (Craps, Poker, etc.) Vsu.u‘e?.z’?a

Bar / Nightclub
Upscale Restaurant

Stage Show / Concert

Used Past 30-days: Adults 21 or older

Wine (brands) bought past 3 months: Ménage a Trois

[ Cannabis Cigarettes

wwha drank Ménage a Trois Wines in the past 3 months



T

Trois P21+

Past 30-days QSR Users: Adults 21 or older

2 times

3 times

4 times

5times

6 - 9times

= who drank Ménage a Trois Wines in the past 3 months uCHI

Total Munthfy QSR Users: Avg. Monthly QSR Meals:

4.5%

8.
e TE - K

75.8% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 21 or older

¥

1time

2 times

3 times

12.8%

5 times
6 - 9times

10times or more E
® who drank Ménage & Trois Wines in the past 3months
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down R

ECHI

Meals:

Drank Past 30-days. Adults 21 or older
Any Type of Beer
Liquor

Wine

Imported Beer
Domestic Light Beer
Domestic Regular Beer

Microbrew / Craft Beer

®who drank Ménage a Trols Wines in the past 3 months

CHI DMA

W CHI

Scarborough R2 2025: Sep24-Jul25 Qual Intab

. 2.7% or 198,925 of CHI DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.
Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 8.2% more likely to use QSRs
past mo., 25.5% more likely to use Sit-Down Restaurants past mo., 29.8% more likely to use Casinos past yr.,

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

caftee sagel/  wings/ Steakhouse Upscile  indian/
House / Doout/ Burgers/ Thai/
Caffee Bar Bakery  Sports Bar Other

asian

Pina  mesicn  Chisese nalian

wwho drank Ménage & Trois Wines in the past 3 months mcHi
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who drank Ménage & Trois Winesin the past 3months 28.6%

[ 1,601,489 22.1%

Past 12 months Casino Activities: Adults 21 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

7.1%
385,404 5.3%
Other Gambling m 2

Casinos visited past 12

Used Past 30-days: Adults 21 or older
!

i
%k

Cigarettes

Yes

m who drank Ménage a Trois Wines in the past 3 months = CHI

119
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Wine (brands) bought past 3 months: Ménage a Trois

/ Cannabis Vape

wwho drank Ménage 3 Trois Wines in the past 3 months mcHl



1.8% or 98,436 of WDC DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.

Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 15.4% more likely to use QSRs

f  — past mo., 22.1% more likely to use Sit-Down Restaurants past mo., 48.8% more likely to use Casinos past yr.,
’[C’m]c a | 29.6% less likely to smoke cigarettes.

Past 30-days QSR Users: Adults 21 or older |Past 30-days Srt—Down Restaurant Users: Adults 21 or older| Top-10 Cuisines: Adults 21 or older
1 time m [ ® 1 time (Sit-Down Restaurants Used Past 30-days)
15.8%

2 times 12.6%

7%

2 times

wqr

7.5% Chirese  pizza  mexican  coffee  malan  Bagel/ Steakhouse Upscale indian/  wings/
House / Doewt/ Thai / Burgers /
10 times or more m 10 times or more cen sl o, ST,
® who drank Ménage a Trois Wines in the past 3 months "WDC ® who drank Ménage a Trois Wines in the past 3 months BWDC m who drank Ménage a Trois Wines in the past 3 months mWDC
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avi jt-Down Restaurant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
95.9% 83.1% 87.8% 71.9% who drank Ménage & Trols Winesin the past 3months S j7alNI 44.0%
e mmrvrrremm e IR voc EEEE 22.6%
Drank Past 30-days. Adults 21 or older Past 12 months Casino Activities: Adults 21 or older |Used Past 30-days: Adults 21 or older

i
%k

Liguor Slot Machines

Any Type of Beer Table Games (Craps, Poker, etc.)
Wine Bar / Nightclub
Imported Beer Upscale Restaurant :449 s
Domestic Regular Beer 126837 % Stage Show / Concert
Domestic Light Beer w - v Sports Betting m 10.9%
Microbrew / Craft Beer W 38.3% i Spa W

Other Gambling H 2.1% Casinos visited past 12 ij / Cannabis Cigarettes Vape
# who drank Ménage a Trois Wines in the past 3 months. ®WDC ® who drank Ménage & Trois Wines in the past 3 months = WDC = who drank Ménage 3 Trois Wines in the past 3 months mWoC
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Past 30-days QSR Users: Adults 21 or older
,i-l

2 times

3 times

4 times

5times

6 - 9times

104mes o mre

= who drank Ménage a Trois Wines in the past 3 months

WSEA

Total Monthly QSR Users: Avg. Monthly QSR Meals:
82.7%

82.2% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
4

¥

1time

17.3%

2 times

3 times
4 times
5 times
6 - 9times

10times or more

= who drank Ménage & Trois Wines in the past 3 months
hly Sit-Down R

W SEA
Total Monthly Sit-Down Restaurant Users:  Avg. M Meals:

89.8% 70.0%

Drank Past 30-days: Adults 21 or older

Liquor

™
=

1,‘903.874 3%
Any Type of Beer 1;513.275 36.7%
Wine 1,369,135 32.1%
-

1,026,538.4%
Domestic Regular Beer prigr o
Domestic Light Beer Sis okt

783%9% -
Microbrew / Craft Beer e 30.7% U]
' who drank Ménage 3 Trois Wines in the past 3 months mSEA

SEA DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab

1.9% or 85,673 of SEA DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.
Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 3.5% more likely to use QSRs
past mo., 28.3% more likely to use Sit-Down Restaurants past mo., 61.2% more likely to use Casinos past yr.,

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

299

coffee  piaza Bagel / seafoad
House / Doowt/
Coffee 8ar Bakery

Mexizan Chinese  malian indian /
Thai /
Other

asian

wings/  Upscale
Burgers /
Sports Bar

= who drank Ménage 5 Trols Wines in the past 3 months mSEA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who drank Ménage & Trois Winesin the past 3months 22.2%

or T 19.5%

Past 12 months Casino Activities: Adults 21 or older
W

427,896 9.7%

Slot Machines

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Bar / Nightclub

Stage Show / Concert

Sports Betting

Spa 2.3%

Other Gambling r,:‘a%

Casinos visited past 12

Used Past 30-days: Adults 21 or older
!

4!

g &N

8.6%

/ Cannabis

= who drank Ménage a Trois Wines in the past 3 months mSEA
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Wine (brands) bought past 3 months: Ménage a Trois

Cigarettes

# who drank Ménage 3 Trols Wines in the past 3 months



Total Monthly QSR Users:
91.4%

83.

Past

ok ¥

3
2 e
Jf/'lénﬂgc aTreis P21+

30-days QSR Users: Adults 21 or older

Stime

BAE%
15.7%

®who drank Ménage & Trols Wines in the past 3 months mPHX

2 times

3 times

4 times

5 times

6 - 9times

10times or more

Avg. Monthly QSR Meals:
3.1%

88.% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
4

1time

¥

2 times

3 times

4 times

5 times

6 - 9times

10times or more

= who drank Ménage & Trois Wines in the past 3 months

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
86.3% 70.1%

W PHX

Drank Past 30-days: Adults 21 or older

Domestic Light Beer

Domestic Regular Beer

Liquor

1‘,sia.3se 40.0%
1,801,200 39.6% ]

1,197,30926.3%
1.:1”\ 67725.7% 5

Any Type of Beer

Wine

Imported Beer

1,036,22.8%

-
Microbrew / Craft Beer W 35.3% i
®who drank Ménage a Trois Wines in the past 3 months u PHX
PHX DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab

2.6% or 119,454 of PHX DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.
Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 10.1% more likely to use QSRs
past mo., 23.% more likely to use Sit-Down Restaurants past mo., 8.8% more likely to use Casinos past yr.,

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

Caftee

Chinese

malian Steakhouse wings/ Bagel/ indian/ Seafood
House / Burgers /  Donwt/ Thai /
Coffee Bar Sports Bar  Bakery  Other
Agisn
= who drank Ménage & Trols Wines in the past 3 months mPHX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who dronk Ménage & Trois Winesin the past 3 months 29.0%

L 749,001 16.5%

Past 12 months Casino Activities: Adults 21 or older

Slot Machines

Table Games (Craps, Poker, etc.) &
Bar / Nightclub
Upscale Restaurant
Stage Show / Concert
Sports Betting

Spa

Other Gambling Casinos visited past 12

Used Past 30-days: Adults 21 or older

%

0.6%
09

/ Cannabis Cigarettes

Vape

= who drank Ménage a Trois Wines in the past 3 months mPHX
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Wine (brands) bought past 3 months: Ménage a Trois

= who drank Ménage  Trolis Wines in the past 3 months mPHX



2.3% or 6,010,819 of USA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.
Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 30.1% more likely to have a
‘ 401K, 26.2% more likely to have an Auto Loan, 70.8% more likely to Invest/Trade Stocks Online, 4.9% more
énage a (7;0{.\‘ P21+ likely to pay with their Debit Card.

Investments Owned: Adults 21 or older Financial Services Has and/or Uses: Adults 21 or older
401K Plan

119,080,516 45.4%

IRA (Individual Retirement Account)

Stocks or Stock Options

37.
1,139 31.0%
Mutual Funds r
3 21.9%
Money Market Funds 36,477,905 [EET )
16.6%

Other (Crypto / NFTs / Metals, etc.) M%14'“

11.8% 11.1%

i " / — , L, ra DO L ; A
Second Home or Real Estate Property E 0 Checking Debitor ATM  Savings  CreditCard  Online Motile  Online Bill Home Money  Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking  Banking Paying  Mortgage Market  Deposit(CDs) Home  Improvement
. 11.9% Account Mortgage Loan or Home
529 Plan / College Savings Plan % Equity Loan
w who drank Ménage & Trois Wines in the past 3 months mUSA ® who drank Ménage a Trois Wines in the past 3 months HUSA

Professional Services Used*: Adults 21 or older 'E'Past 3-Months Payment Methods Used: Adults 21 or older

Tax Preparation Service
P 19.7%

Financial Planner
47,051,987

Online investing / Stock Tradil e
e/ e 36,865,447

14.1%
938,838 15.6%
Accountant YT 9:3%
Insurance Agent at a Local Office (not online) m 13.5% . .
10.4%
Real Estate Agent 10.7%

56% 9 9.9% 6.7% 6% -

Estate Planning 3.0% - : - . - Lac s T = [ -

N ; 2.9% (*Past 12 Months) Debit Card Zelle venmo MasterCard  Apple Pay CashApp GooglePay American Store Credit  Discover  Square Cash  Facebook Samsung Pay

Divorce / Family Attorney 1.0% Express Card Messenger
® who drank Ménage a Trois Wines in the past 3 months mUSA = who drank Ménage a Trois Wines in the past 3 months mUSA

USA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 608
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Wine (brands) bought past 3 months: Ménage a Trois



A

\/E’léfuz_ge arois

2.7% or 198,925 of CHI DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.

Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 58.3% more likely to have a
401K, 13.7% more likely to have an Auto Loan, 123.% more likely to Invest/Trade Stocks Online, 2.3% more
likely to pay with their Debit Card.

mﬁ AInwestments Owned: Adults 21 or older
401K Plan

IRA (Individual Retirement Account) o
Stocks or Stock Options : S
3 42.2%
1,261,889 17.4%
O o
13.3%

22.6%

Mutual Funds
Money Market Funds

Bonds

y

11.0%

Other (Crypto / NFTs / Metals, etc.) i

14.8%

13

529 Plan / College Savings Plan o5

Second Home or Real Estate Property 15

1

7

¥ who drank Ménage a Trois Wines in the past 3 months ECHI

Financial Services Has and/or Uses: Adults 21 or older

11.5%
4.5% 4.8% 3.8%

Checking Debitor ATM  Savings Credit Card

Mobile Online gill Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan
= who drank Ménage a Trois Wines in the past 3 months HCHI

Professional Services Used*: Adults 21 or older

Tax Preparation Service .1,-37«1,585 19.0%

uau 732 13.5% i
2 23.4%
776,008 10.7%
21.6%
o
10.3%
15%
8.7%
3.1%
5.2%.
1.0%

= who drank Ménage a Trois Wines in the past 3 months
DMA Scarborough R2 2025: Sep24-Jul25

Financial Planner
Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

(*Past 12 Months)
Divorce / Family Attorney

®CHI

Qual Intab 119

y'E'Past 3-Months Payment Methods Used: Adults 21 or older

11.5%
9.3%
7.6%
8% 41% 3.7%

MasterCard  Debit Card venmo Apple Pay  Google Pay  Cash App Discover  Store Credit  American  Square Cash  Facebook Samsung Pay
Card Express Messenger
® who drank Ménage & Trois Wines in the past 3 months = CHI

CHI
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Wine (brands) bought past 3 months: Ménage a Trois



1.8% or 98,436 of WDC DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.

Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 33.2% more likely to have a
401K, 11.9% more likely to have an Auto Loan, 13.9% more likely to Invest/Trade Stocks Online, 28.5% more
likely to pay with their Debit Card.

mﬁ AInwestments Owned: Adults 21 or older Financial Services Has and/or Uses: Adults 21 or older

401K Plan
Stocks or Stock Options
Mutual Funds &ﬁ's“
Money Market Funds m% 2%
529 Plan / College Savings Plan H 0%

IRA (Individual Retirement Account)

14.1%
—_—— 9.3% 8.7%

,04 15.3% 6.9% 5%

omer ot T et ). B S i e e
Bond 16.7% R ) s . ; ; e BXD ,
onds " 0.a% Checking Debitor ATM  Savings  CreditCard  Online Mobile Money  Certificates of Studentloan Personal Loan Refinanced Home

Account card Account Banking Paying Banking Market  Deposit[CDs) Home  Improvement
Second Home or Real Estate Property 317?3"0% AR Mortgage toen drtimm

Equity Loan
® who drank Ménage & Trois Wines in the past 3 months mWDC = who drank Ménage a Trois Wines in the past 3 months mWDC

Professional Services Used*: Adults 21 or older | g'Past 3-Months Payment Methods Used: Adults 21 or older

Tax Preparation Service

1,078, 20.1%

nline Investi ing R il
Online Investing / Stock Trading S 0%
Financial Planner  seg 2%
764,452 14.3%

5,179 15.4%
Accountant P 5.3%
Insurance Agent at a Local Office (not online) a3%
PELE 4.5%
Real Estate Agent m 4% 13:5%10.0%
= . 6.5% 6.4% 5 9
; 3.1% 20
Estate Planning ! 2.4% Lm0 --n _
. i 0.7% (*Past 12 Months) visa PayPal Zelle Debit Card  MasterCard Venmo Apple Pay CashApp GooglePay  American Discover ~ Store Credit Square Cash  Facebook Samsung Pay
Divorce / Family Attorney r 1.0% Express Ccard Messenger
= who drank Ménage & Trois Wines in the past 3 months mWDC = who drank Ménage a Trois Wines in the past 3 months ®WDC
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Adults

likely t

1.9% or 85,673 of SEA DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.

21 or older who drank Ménage a Trois Wines in the past 3 months are 19.8% more likely to have a

401K, 23.3% more likely to have an Auto Loan, 53.4% more likely to Invest/Trade Stocks Online, 17.3% more

o pay with their Debit Card.

Investments Owned: Adults 21 or older
401K Plan

926,908 21.1%

e

814,470 18.5%

22.6%

IRA (Individual Retirement Account)

Stocks or Stock Options
Mutual Funds
Money Market Funds

Bonds

13.0%

16.4%
12.1%

11,648 13.6%
418,868 9.5%

B who drank Ménage a Trois Wines in the past 3 months

Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

529 Plan / College Savings Plan

W SEA

Financial Services Has and/or Uses: Adults 21 or older

iao% - 7.2% 0N 6.4% 6.8% 4 o
Checking Debitor ATM  Savings Credit Card Online Mobile Online gill Home Money Auto Loan  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market Deposit [CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan
= who drank Ménage a Trois Wines in the past 3 months mSEA

Professional Services Used*: Adults 21 or older

Online Investing / Stock Trading 324229 18.8% |
,229 .8%

770,236 17.5%

Tax Preparation Service

Financial Planner

758 061 17.3%
10.8%

7 8.7%
299,506 WCX:ES
aEi 3.7%
BLIE 4.3%
11.2%
4.1%

Accountant

Insurance Agent at a Local Office (not online)

Estate Planning

Real Estate Agent

*Past 12 Menth:
SR— (vat1z ont]
® who drank Ménage a Trois Wines in the past 3 months mSEA

SEA DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 87
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l—

Past 3-Months Payment Methods Used: Adults 21 or older

9.8% 10.4% 10.1%

Discover

Cash App American
Express

Facehook  Samsung Pay
Messenger

Zelle MasterCard  Apple Pay Store Credit  Square Cash

card

venmo

Dehit Card

visa

PayPal Google Pay

# who drank Ménage a Trois Wines in the past 3 months = SEA

Wine (brands) bought past 3 months: Ménage a Trois



2.6% or 119,454 of PHX DMA Adults 21 or older drank Ménage a Trois Wines in the past 3 months.

Adults 21 or older who drank Ménage a Trois Wines in the past 3 months are 3.6% less likely to have a 401K,
56.8% more likely to have an Auto Loan, 73.2% more likely to Invest/Trade Stocks Online, 6.2% less likely to
pay with their Debit Card.

ﬁ Investments Owned: Adults 21 or older

AR

IRA (Individual Retirement Account)

1,552,684 34.1%
Stocks or Stock Options 1,012,599 22.2%

Mutual Funds

Money Market Funds

Other (Crypto / NFTs [ Metals, etc.)

Second Home or Real Estate Property

529 Plan / College Savings Plan

B who drank Ménage a Trois Wines in the past 3 months B PHX

roa s

Checking Debitor ATM  Savings

card

Account

Online Mobile Online Bill Home Auto Loan
Banking Banking Paying Mortgage

N d Financial Services Has and/or Uses: Adults 21 or older

Money

Market

Account

= who drank Ménage a Trois Wines in the past 3 months

m PHX

19.0%

9.1% l
7.2%
h - — h“m
h

Certificates of Studentlcan Personal Loan
Deposit [CDs)

Home Refinanced

Improvement  Home
Loan or Home Mmﬁg!

Equity Loan

Tax Preparation Service

Professional Services Used*: Adults 21 or older y'E'Past 3-Months Payment Methods Used: Adults 21 or older

833,171 18.3%
Financial Planner

Online Investing / Stock Trading

1.7%
651 8.1%

Insurance Agent at a Local Office (not online) m 17.0% ‘
4.9%
Real Estate Agent m.s%
P 5.5%
Estate Planning rM%

Accountant

*Past 12 Menth:
Divorce / Family Attorney 2% fotaz Manths)
0.5%
= who drank Ménage a Trois Wines in the past 3 months mPHX
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PayPal

Dehit Card

® who drank Ménage a Trois Wines in the past 3 months

Wine (brands) bought past 3 months: Ménage a Trois

Express

Store Credit
card

= PHX

venmo MasterCard  Apple Pay CashApp GooglePay  American

Discover

13.3%12,3%

7.4% 3
- ol .. [l
—w e s |

Square Cash

Facebook  Samsung Pay
Messenger



Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an average of 3 days, 9 hours, 34

—— minutes and 42 seconds each week with All Forms of Media.
87.6% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an avg. of 8 hours and 25 minutes each week
listening to All Local AM/FM Radio, representing 9.% of total time spent with all forms of Media.
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Wine (brands) bought past 3 months: Ménage a Trois



Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an average of 3 days, 12 hours, 0
minutes and 33 seconds each week with All Forms of Media.

J 3 91.7% of Adults 21 or older who drank Ménage & Trois Wines in the past 3 months spend an avg. of 8 hours and 56 minutes each week
nage a“(rois P21+ listening to All Local AM/FM Radio, representing 9.8% of totaltime spent with all forms of Media.
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Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an average of 3 days, 6 hours, 4
minutes and 21 seconds each week with All Forms of Media.

81.% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an avg. of 8 hours and 20 minutes each week
listening to All Local AM/FM Radio, representing 8.7% of totaltime spent with all forms of Media.
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minutes and 6 seconds each week with All Forms of Media.

82.4% of Adults 21 or older who drank Ménage d Trois Wines in the past 3 months spend an avg. of 8 hours and 51 minutes each week
listening to All Local AM/FM Radio, representing 8.9% of total time spent with all forms of Media.

s E | Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an average of 3 days, 10 hours, 6

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

- i
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,;'\"v__ Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an average of 2 days, 21 hours, 24
F i =
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minutes and 7 seconds each week with All Forms of Media.

86.1% of Adults 21 or older who drank Ménage & Trois Wines in the past 3 months spend an avg. of 8 hours and 58 minutes each week
listening to All Local AM/FM Radio, representing 11.1% of totaltime spent with all forms of Media.
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Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an average of 2 days, 13 hours, 13
minutes and 34 seconds each week with All Forms of Ad-Supported Media.

81.9% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an avg. of 7 hours and 15 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.7% of total time spent with all forms of Ad-Supported Media.
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Wine (brands) bought past 3 months: Ménage a Trois




Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an average of 2 days, 16 hours, 16
minutes and 2 seconds each week with All Forms of Ad-Supported Media.
85.4% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an avg. of 7 hours and 25 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.9% of total time spent with all forms of Ad-Supported Media.
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Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an average of 2 days, 13 hours, 13

minutes and 13 seconds each week with All Forms of Ad-Supported Media.
72.9% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an avg. of 7 hours and 20 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 8.7% of total time spent with all forms of Ad-Supported Media.
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Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an average of 2 days, 12 hours, 13
minutes and 37 seconds each week with All Forms of Ad-Supported Media.
81.% of Adults 21 or older who drank Ménage & Trois Wines in the past 3 months spend an avg. of 7 hours and 53 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 10.6% of total time spent with all forms of Ad-Supported Media.
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| Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an average of 2 days, 5 hours, 25
minutes and 4 seconds each week with All Forms of Ad-Supported Media.
84.9% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an avg. of 8 hours and 32 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 13.6% of total time spent with all forms of Ad-Supported Media.
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Supported Media: Adults 18 or older
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&% Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an average of 8 hours
and 44 minutes each day with All Forms of Ad-Supported Media. 81.9% listen to Local AM/FM Radio

/F’[gmgg aTrots p21+ for an avg. of 62.1 minutes/day. (Local Radio delivers 9.7% of Time with Ad-Supported Media.)
Top-13 All Forms of Media (Persons & % Reach): Adults 21 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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| Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an average of 9 hours
and 10 minutes each day with All Forms of Ad-Supported Media. 85.4% listen to Local AM/FM Radio
for an avg. of 63.6 minutes/day.

9.9% of Time with Ad-Supported Media.)
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Top-13 All Forms of Media (Persons & % Reach): Adults 21 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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for an avg. of 62.9 minutes/day.

| Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an average of 8 hours
and 44 minutes each day with All Forms of Ad-Supported Media. 72.9% listen to Local AM/FM Radio
(Local Radio delivers 8.7% of Time with Ad-Supported Media.)
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Total Persons:

| Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an average of 8 hours
and 36 minutes each day with All Forms of Ad-Supported Media. 81.% listen to Local AM/FM Radio

for an avg. of 67.7 minutes/day.

(Local Radio delivers 10.6% of Time with Ad-Supported Media.)
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: | “% | Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an average of 7 hours
dolg ¥ E ‘ 7] and 37 minutes each day with All Forms of Ad-Supported Media. 84.9% listen to Local AM/FM Radio
J&é;mge areis P2+ for an avg. of 73.2 minutes/day. (Local Radio delivers 13.6% of Time with Ad-Supported Media.)
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listen to Ad-Supported Local AM/FM Radio for an average of 62.1 minutes every day representing

%_& 4,921,260 or 81.9% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months
1 1
/ﬁengr afreis P+ 35.4% of all time spent daily with Ad-Supported Audio.
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169,800 or 85.4% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months listen
g\ to Ad-Supported Local AM/FM Radio for an average of 63.6 minutes every day representing 39.3%
V/ﬁ'lé;,mgﬁ afrois PN+ of all time spent daily with Ad-Supported Audio.
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% - 71,805 or 72.9% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months listen
to Ad-Supported Local AM/FM Radio for an average of 62.9 minutes every day representing 32.9%
ﬁc,mgt aTreis p21+ of all time spent daily with Ad-Supported Audio.
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‘ 4\% - 69,383 or 81.% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months listen to
oty ¥ ‘ E ‘ SEA Ad-Supported Local AM/FM Radio for an average of 67.7 minutes every day representing 36.5% of
v.‘ff[g,ml‘g aTreis p21+ all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 21 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

& Time spent
Local AM/FM Radio M : ;
Podcasts - TSI I 13 3 YouTube

: All 5 o
Spotify  EPRRTH 28.4% S, S Bibors Music SiriusXM
YouTube Music gy m m 22.4 161 15.0 14.3
T < )
4 — Ownei Amazon
Ownel ILIe m m Amazon Podcasts i Music
Amazon Music mm Avg. Hours+Minutes/day with M Polféalsm Music... 29.1
Audio: Adults 21 or older 5
TV Music Channels 5 3 .
i B ddlte o i .
Al oher: - PR VT #i ulihe Crann. | Pand | ple
104 % 9.7 Si...
Apple Music  [EAET SADRE o I Local AM/Fm : Local AM/EM _
7.0% who drank Ménage  Trois SEA . Radio Radio Spotify All Others
Audicbooks l!!!!!l.' 5.7% Wines in the pest S months 52 B 75 ] 63.8 24.7 10.9
— 50 o
= who drank Ménage a Trois Wines in the past 3 months mSEA ® who drank Ménage & Trois Wines in the past 3 months N SEA

Avg. Week Ad- Suggorted Audio (Persons & % Reach): Adults 21 or older Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Total Persons.

Local AM/FM Radio
Podeasts
o 1 o2

TV Music Channels 58 3 m ™v
: Chann Podcasts
Amazon Music mm m Podcasts els 27.0
Spotify 2 =0
Pandora m Avg. Hours+Minutes/day with Ad- m YouTube
All Others mm Supported Audio: Adults 21 or older m Y?;Tqbe : Pando s Bl .ndor
= = usic ra i
Heartradio  JHRITI gFO% Al : — R
" : TV Music
Audiobooks . i . iHea... .
_ §§§ who drank Ménage & Trois SEA m Local AM/FM Radio All Others i Local AM/FM Radio Channels All Others
Owned Music  FOpegy 0.0% Wines nth pat 3 (O, 67.7 11.9 Siri 57.9 115
AppleMusic i 8.0%
®who drank Ménage a Trois Wines in the past 3 months W SEA w who drank Ménage a Trois Wines in the past 3 months W SEA
SEA DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 87 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC, All rights reserved. al for Anything _

Wine (brands) bought past 3 months: Ménage a Trois



- 101,363 or 84.9% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months listen
P“x to Ad-Supported Local AM/FM Radio for an average of 73.2 minutes every day representing 42.8%
of all time spent daily with Ad-Supported Audio.
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_— 4,921,260 or 81.9% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months
1 i e “sn listen to Ad-Supported Local AM/FM Radio for an average of 62.1 minutes every day representing
Vfﬁg;mgg 2 Treis P21+ 35.4% of all time spent daily with Ad-Supported Audio.
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| 169,800 or 85.4% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months listen
_ to Ad-Supported Local AM/FM Radio for an average of 63.6 minutes every day representing 39.3%
ﬁ,;mgt 2 (['m of all time spent daily with Ad-Supported Audio.
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101,363 or 84.9% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months listen

il ¥ | P PHK to Ad-Supported Local AM/FM Radio for an average of 73.2 minutes every day representing 42.8%
/ﬁ Enage ,(ﬁm P21+ of all time spent daily with Ad-Supported Audio.
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4,921,260 or 81.9% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Pop
Contemporary Hit Radio, Classic Rock, and Classic Hits.

Local AM/FM Rad:o Formats (Persons & % Reach): Adults 21 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Local AM/FM Radio Formats (Persons & % Reach): Adults 21 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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169,800 or 85.4% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months listen to
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71,805 or 72.9% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Adult Contemporary, Classic Hits, All
News, and Pop Contemporary Hit Radio.
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69,383 or 81.% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Pop
Contemporary Hit Radio, Classic Rock, and Country.

Local AM/FM Radio Formats (Persons & % Reach): Adults 21 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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101,363 or 84.9% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Hits, Hot AC, Country, Classic Rock, and
Pop Contemporary Hit Radio.
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' 4,492,154 or 74.7% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months
watch Ad-Supported Local TV Stations for an average of 95.5 minutes every day representing 29.7%
of all time spent daily with Ad-Supported Video.

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Time spent:

234 Amazon Amazon
m Prin?e/IMDb/ Netflix Prin?e/IM[)b
. FireTV... 28.4 [FireTV...
7.0%
M Premiu | Hulu/Hu
. Roku + Hulu
Local TV Stations m lu + Live Local TV Stations YouTub The Hulu/
i
o R 1032 Cable V... 106.2 eVideo' | [N i
& | v 21.6
Video: Adults 21 or older m Netw...
m AppleTV+, TikTok Disn
m AppleT fubo,Plu... 13.1 ey...
m Non-Premium Cable TV V+fub Non-Premium Cable TV
= Networks o,Pluto | Param Networks Premium Bara
who drank Ménage  Trois K
Wines in the past 3 months 86.0 ,Tubi... | ount.. 91.6 Cable... mo...
4.2%

HUSA ® who drank Ménage a Trois Wines in the past 3 months H USA

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 21 or older Avg

Local TV Stations

Non-Premium Cable TV...

Amazon Prime/IMDb/FireTV
YouTube Video

TikTok

Hulu/Hulu + Live TV (any Hulu)
AppleTV+fubo,Pluto, Tubi, ete.

Tota! Persons:

PR

z—m.

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

59.2%

4.0 Amazon
Non-Premium Cable TV Prime/IMDb/F
Networks ireTv
79.1 50.6

Amazon
Prime/IMD
b/FireTV
42.8

Non-Premium Cable TV
Networks
87.5

Appl
eTv+
,fubo
,Plut

TikTok
131

Netflix
12.1

Netflix
YouTu 11.8
be
Video

18.1

YouTub
e Video
215

Local TV Stations
101.5

Hulu/Hulu
+ Live...

TikTok
11.2

Local TV Stations
955

AppleT...

Peacock m Avg. Hours+Minutes/day with Ad-

Baraivounte M m Supported Video: Adults 21 or older
et SR
Disney+ Mlml - m
Roku +The Roku Channel -, 11.8%
Premium Cable TV Networks _ 0 0% m;;:::' ;:B::‘:,"';;
= who drank Ménage a Trois Wines in the past 3 months mUSA

USA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 608

All Graphs and socefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Projection

®w who drank Ménage a Trois Wines in the past 3 months

Scarborough R2 2025: Sep24-Aug25

Qual Intab 24,802

Wine (brands) bought past 3 months: Ménage a Trois

m USA
* Share of Everything
for Anything _



ﬁf

Avg. Week Alrlmliideo (Persons & % Reach): Adults 21 or older

Local TV Stations

Non-Premium Cable TV...

Netflix

YouTube Video

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel
TikTok
AppleTV+,fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV {any Hulu)
Disney+

Peacock

Paramount+

Premium Cable TV Networks

mzqf a“(rets P21+

m 19.5%

R0 18.9% N
3.2% who drank Ménage a Trois

R 1550 i e

m 10527

161,231 or 81.1% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months watch
Ad-Supported Local TV Stations for an average of 99.4 minutes every day representing 30.3% of all
time spent daily with Ad-Supported Video.
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53,644 or 62.6% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months watch
Ad-Supported Local TV Stations for an average of 100.1 minutes every day representing 30.6% of all

énage a"’fﬁw time spent daily with Ad-Supported Video.
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72,238 or 60.5% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months watch
Ad-Supported Local TV Stations for an average of 99.4 minutes every day representing 31.4% of all
time spent daily with Ad-Supported Video.
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4,492,154 or 74.7% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months

watch Ad-Supported Local TV Stations for an average of 95.5 minutes every day representing 29.7%
of all time spent daily with Ad-Supported Video.
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161,231 or 81.1% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months watch
Ad-Supported Local TV Stations for an average of 99.4 minutes every day representing 30.3% of all
P21+ time spent daily with Ad-Supported Video.
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77,022 or 78.2% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months watch
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53,644 or 62.6% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months watch
4% 3 Ad-Supported Local TV Stations for an average of 100.1 minutes every day representing 30.6% of all
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‘ 72,238 or 60.5% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months watch
iy ¥ A \ @ PHH Ad-Supported Local TV Stations for an average of 99.4 minutes every day representing 31.4% of all
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4,492,154 or 74.7% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local
News - Morning, Comedies, Game Shows, and Movies.
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161,231 or 81.1% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months watch
Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News -
Morning, Comedies, Movies, and Dramas.
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77,022 or 78.2% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months watch
Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Sports, Dramas, Local News -
Evening, National/Network News, and Game Shows.
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53,644 or 62.6% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months watch

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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72,238 or 60.5% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months watch
Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,
Mystery/Suspense/Crime, Sports, Comedies, Local News - Morning, and Late Night Tal

Local TV Station Programs (Persons & % Reach): Adults 21 or older

(average week) Toro! Persons:

rime Spe (MISRREL00

Local News - Morning
Movies
Dramas

National/Network News

Food/Cooking Shows
Game Shows
Mystery/Suspense/Crime

Documentaries.

Court shows iR Fs) -mﬂ

Avg. Hours+Minutes/day with Local
TV Stations: Adults 21 or older

who drank Ménage 3 Trois PHX
Wines in the past 3 months

= who drank Ménage  Trois Wines in the past 3 months u PHX

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

13.9%

Local News -
Evening

Dramas o
EER: se s Movies

Court Shows

21:3 |
Natio

nal/N
etwor

Local News - e k

Morning News
28. % .9 10.7

Game Shows
17.5

14.6

Documen...

Local News -
Morning
32.3

Game Shows
24.2

Local News -
Evening Comedies
233 218

Local News
- Late e/Crime
17.5 14.0

Movies
18.6

Food/Cooki
National = g sho
g Sho

/Networ

CourtShows = k News

185 11.9 Documen...

® who drank Ménage & Trois Wines in the past 3 months

H PHX

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 21 or older

faverage week) Totof Persans:

Sports ] T
Localews - Evening. e LT

Local News - Morning 940,338 36.6%

Comedies B R TR T

Movics R R 5/
Dramas gy iRsT 32 9%

National/Network News 705 555

e -!m-
(7707 ]

Avg. Hours+Minutes/day with Ad- 3

Supported Local TV Stations: Adults
21 orolder

Mystery/Suspense/Crime RS
Foad/Cooking shows RS e 1 T
tocal News - Late T e T
‘who drank Ménage a Trois PHX
courtshows PSR Wines in the past 3
. manths
Late Night Talk 370,022 WI 49%
mwho drank Ménage a Trois Wines in the past 3 months m PHX

PHX DMA

Scarborough R2 2025: Aug24-Jul25

Qual Intab 78

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Time spent.” (Averoge bay)

6.6%

[T [T
o o o
Eaf S8 N

Ad-Supported Local TV Station Programs (% Time Spent & A

vg. Minutes/day Spent): Adults 21 or older

Comedies
21.2

Dramas Mystery/Suspe
37.6 Local News - nse/Crime
Evening 16.7
23.2
Natio
nai/ N
Local News -
Morning Court Shows
28.0 213

Movies

Game Shows

17.5

16.2

Late Night

Local News -
Morning
323

Dramas
315

Local News -
Evening
255

Comedies
21.5

Local Mystery/
News - Suspense

Movies Late /Crime

203 175 153

Nation
al/

Late Night

Court Shows
18.5

® who drank Ménage a Trois Wines in the past 3 months

Wine (brands) bought past 3 months: Ménage a Trois

W PHX

.dl

Share of Everything
for Anything _



I‘.

' E
L/F‘IE' fu‘fgf a (ﬁ'ﬁﬁ

[ 4,685,965 or 78.% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months use
Ad-Supported Social Media for an average of 130.7 minutes every day representing 22.4% of all time
spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 21 or older Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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| 138,183 or 69.5% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months use
Ad-Supported Social Media for an average of 134. minutes every day representing 24.% of all time
spent daily with Ad-Supported Digital Media.
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85,313 or 86.7% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months use Ad-
Supported Social Media for an average of 114.4 minutes every day representing 21.4% of all time
spent daily with Ad-Supported Digital Media.
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[ 67,306 or 78.6% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months use Ad-
Supported Social Media for an average of 95.8 minutes every day representing 16.4% of all time
spent daily with Ad-Supported Digital Media.
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4,416,480 or 73.5% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months use
Ad-Supported Facebook for an average of 49.6 minutes every day representing 38.% of all time
spent daily with Ad-Supported Social Media.
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- 137,527 or 69.1% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months use
Ad-Supported Facebook for an average of 50.2 minutes every day representing 37.4% of all time
spent daily with Ad-Supported Social Media.
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Y 72,084 or 73.2% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months use Ad-
-’Q Supported Facebook for an average of 45.4 minutes every day representing 39.6% of all time spent
4‘”1[@ aTreis daily with Ad-Supported Social Media.
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| 65,998 or 77.% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months use Ad-
Supported Facebook for an average of 30.1 minutes every day representing 31.4% of all time spent
daily with Ad-Supported Social Media.
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| 73,463 or 61.5% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months use Ad-
Supported Facebook for an average of 41.6 minutes every day representing 45.1% of all time spent
daily with Ad-Supported Social Media.
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4,416,480 or 73.5% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months use
7 Ad-Supported Facebook for an average of 49.6 minutes every day representing 38.% of all time
V/Elg”dt?g areis P+ spent daily with Ad-Supported Social Media.
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137,527 or 69.1% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months use

Ad-Supported Facebook for an average of 50.2 minutes every day representing 37.4% of all time

nade aTreis spent daily with Ad-Supported Social Media.
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. 72,084 or 73.2% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months use Ad-
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65,998 or 77.% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months use Ad-
G ) Supported Facebook for an average of 30.1 minutes every day representing 31.4% of all time spent
ﬁumgc a(f-cn daily with Ad-Supported Social Media.

‘&,

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % Social Media: Adults 21 or older

72.8% "Share of Ad-Supported Social Media"

77.0%
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Supported Facebook for an average of 41.6 minutes every day representing 45.1% of all time spent

| 73,463 or 61.5% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months use Ad-
-« PHX
g0 & Trois P21+ daily with Ad-Supported Social Media.

74.7%

Weekly
Reach %

Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 21 or older

"Share of Ad-Supported Social Media"

46.5% who drank Ménage a Trois PHX

9% of Weekly Wines in the past 3 months

38.6%
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25.6%
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P21+

Jﬁéngs 2 rois “ s

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 337,645; Local Radio: 313,410; Non-Prem. Cable: 185,544; Local TV: 178,117
reaching Adults 21 or older who drank Ménage a Trois Wines in the past 3

All Other Digital Media: 517,949;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 21 or older who drank Ménage a Trois Wines in the
past 3 months

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are...

All Other Digital Media: 16,949;

U ! Local Radio: 10,949; Social Media: 9,565; Local TV: 6,010; Non-Prem. Cable: 5,661

Jﬁ‘léﬂage a 7)70{5

reaching Adults 21 or older who drank Ménage a Trois Wines in the past 3 months.
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F21+
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 5,881; Local Radio: 4,754; Non-Prem. Cable: 3,632; Local TV: 3,139 reaching
Adults 21 or older who drank Ménage a Trois Wines in the past 3 months.

All Other Digital Media: 7,478;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 21 or older who drank Ménage a Trois Wines in the
past 3 months
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 7,145; Local

'Jfé-‘ ,7 3 Radio: 4,232; Social Media: 3,785; Local TV: 2,011; Non-Prem. Cable: 1,906 reaching
(4

Adults 21 or older who drank Ménage a Trois Wines in the past 3 months.
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 6,877; Local Radio: 6,378; Non-Prem. Cable: 3,727; Local TV: 3,289 reaching
Adults 21 or older who drank Ménage a Trois Wines in the past 3 months.

All Other Digital Media: 10,760;
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Top-13 Out-of -Home Media (Persons & % Reach): Adults 21 or older

Toto Persons

(average week)

Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants &Bars

Podcasts

Spotify

Drug Stores

SiriusXmM

Retail Stores

YouTube Music

Concurrent
usage %

who drank Ménage & Trois
Wines in the past 3 months

Rl

# who drank Ménage a Trois Wines in the past 3 months

mUSA

 rime spenc

Avg. Hours+Minutes/day with Out- m
of-Home Media: Adults 21 or older m

fmeoal

5,606,681 or 93.3% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months
spend an average of 48.5 minutes per day driving, seeing Billboards and Signs. 68.4% Listen to Local
Radio Stations Out-of-Home for an average of 37.7 minutes/day

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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183,950 or 92.5% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend
an average of 48.9 minutes per day driving, seeing Billboards and Signs. 71.4% Listen to Local Radio
tﬂﬂqt 2 7'0,) Stations Out-of-Home for an average of 38.5 minutes/day.

. J

Top-13 0ut-of _Home Media (Persons & % Reach): Adults 21 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 21 or older

(average week] Tocal persons:
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M
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® who drank Ménage a Trois Wines in the past 3 months

92,057 or 93.5% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend
an average of 46.3 minutes per day driving, seeing Billboards and Signs. 61.% Listen to Local Radio
Stations Out-of-Home for an average of 38.1 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 21 or older

(Average weekj Total Persons:

‘Grocery Stores

Billboards & Signs (Weekly Drivers) TR
g o, i oo (T Y™
-

e S—Tr
8

Restaurants & Bars

Podcasts

Gas Stations/Convenience Stores
Spotify

Drug Stores

Retail Stores

YouTube Music

Public Transit m

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 21 or older

Concurrent
usage K:

who drank Ménage & Trois
‘Wines in the past 3 months

= who drank Ménage a Trois Wines in the past 3 months

84,650 or 98.8% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend
an average of 51.3 minutes per day driving, seeing Billboards and Signs. 67.7% Listen to Local Radio

Stations Out-of-Home for an average of 41. minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Wine (brands) bought past 3 months: Ménage a Trois
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117,981 or 98.8% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend
an average of 57.4 minutes per day driving, seeing Billboards and Signs. 70.9% Listen to Local Radio
Stations Out-of-Home for an average of 44.4 minutes/day.
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® who drank Ménage a Trois Wines in the past 3 months

Wine (brands) bought past 3 months: Ménage a Trois
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5,606,681 or 93.3% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an
average of 48.5 minutes per day driving, seeing Billboards and Signs representing 32.6% of all Time Spent
with Ad-Supported Out-of-Home Media.
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183,950 or 92.5% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an

average of 48.9 minutes per day driving, seeing Billboards and Signs representing 34.2% of all Time Spent
with Ad-Supported Out-of-Home Media.
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92,057 or 93.5% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an

\ wn c average of 46.3 minutes per day driving, seeing Billboards and Signs representing 29.% of all Time Spent
aTrois P21+ with Ad-Supported Out-of-Home Media.
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84,650 or 98.8% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an
average of 51.3 minutes per day driving, seeing Billboards and Signs representing 35.7% of all Time Spent
with Ad-Supported Out-of-Home Media.
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117,981 or 98.8% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend an
average of 57.4 minutes per day driving, seeing Billboards and Signs representing 40.7% of all Time Spent
with Ad-Supported Out-of-Home Media.
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183,950 or 92.5% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend
an average of 48.9 minutes per day driving an average of 28.4 miles each day and are 174.% more
likely to use Tristate Tollway (1-294/1-94) than the Metro ave

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older

Top-26 Residential Zip Codes: Adults 21 or older

Top-26 Employment Zip Codes: Adults 21 or older
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Top-26 Ad-Supported Roads vaeled Per Week (Persons & % Reach): Adults 21 or older
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Avg. Hours+Minutes/day Driving:

Top-26 Residential Zip Codes: Adults 21 or older
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Wine (brands) bought past 3 months: Ménage a Trois

92,057 or 93.5% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend
an average of 46.3 minutes per day driving an average of 27. miles each day and are 305.3% more
likely to use Route 118/Germantown Road than the Metro average.

Top-26 Employment Zip Codes: Adults 21 or older
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| 84,650 or 98.8% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend
an average of 51.3 minutes per day driving an average of 29.9 miles each day and are 290.4% more
likely to use Narrows Bridge than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older Top-26 Residential Zip Codes: Adults 21 or older Top-26 Employment Zip Codes: Adults 21 or older
1-405 S_’&% 98007 M 4.75% 98121 R 5.63%
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Denny Way M 13.3% 98367 3.16% 98038 W 2.95%
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Canyon Road East ‘:'6%9.8% 98408 w 2.73% 98005 W 1.97%
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older
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» who drank Ménage & Trois Wines in the past 3 months

PHX DMA

Scarborough R2 2025: Aug24-Jul25

| 117,981 or 98.8% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months spend
an average of 57.4 minutes per day driving an average of 33.4 miles each day and are 138.7% more
likely to use Scottsdale Road than the Metro average.
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Avg. Hours+Minutes/day Driving:

Top-26 Residential Zip Codes: Adults 21 or older
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Wine (brands) bought past 3 months: Ménage a Trois

Top-26 Employment Zip Codes: Adults 21 or older
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Avg. Week All Prmt Media (Persons & % Reach): Adults 21 or older Avg. Day All Print Media (% Time Spent & Avg. Mmutes/day Spent): Adults 21 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)

Mew York Times (Daily)

New York Times (Sunday)

All Local Weekly Newspapers

Wall Street Journal (Daily)

USA Today (Daily)

Magazines

Catalogs

Totof persans

2,502,903 or 41.6% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.8 minutes every day representing
32.9% of all time spent daily with All forms of Print Media.

l! l!! 0od m

Avg. Hours+Minutes/day with All
Print Media: Adults 21 or older

who drank Ménage a Trois
Wines in the past 3 months

2.4%
2.8%

Local Daily
Newspaper(s)

(sunday)
163

Local Daily
Newspaper(s)
(Daily
1.1

New York Times
{Daity+Sunday)
107

Direct Mail

Advertising

(excluding

Catalogs)
77

Loeal Daily
Newspaper(s)
(Daily+Sunday)
USA Today (Daily)
99

Magazines
71

I

Local Daily
Newspaper(s)
(Sunday)
130

New York Times

8.1

Local Daily
Newspaper(s)
(Daily+Sunday)
93

New York Times
(Daily+Sunday)
92

Local Daily

USA Today (Daily)
89

Direct Mail
Advertising
{excluding
Catalogs)
75

aper(s) (Daily

Catalogs
35
New York
Times (Daily)
71 E

# who drank Ménage a Trois Wines in the past 3 months WUSA

® who drank Ménage a Trois Wines in the past 3 months

W USA

Avg. Week Ad-Supported AH Prmt Media (Persons & % Reach} Adults 21 or older Avg

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

MNew York Times (Daily+Sunday)

New York Times (Daily}

New York Times (Sunday)

All Local Weekly Newspapers

wall Street Journal [Daily)

USA Today (Daily)

Magazines

Catalogs

Books

usA USA Projection

Scarborough R2 2025: Sep24-Aug25
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

% Time Spent:

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

B,y 107
(0026421 5 st
TR -

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 21 or alderm

- a
2.4% who drank Ménsge a Trois usa
m 2.8% Wines in the past 3 months

e 00

Local Daily
Newspaper(s) (Sunday)

New York Times
(Sunday)
134

Local Daily
Newspaper(s)
(Daily
111

‘Wall Street lournal
(Daity)
15

Local Daily
Newspaper(s)
(Sunday)
13.0

Direct Mail
Advertising
New York {excluding
Times (Daily) Caraiogs)
81 71
New York Times
(sunday)
12

USA Today
(Daily}

Magazines
71

New York Times
{Daily+Sunday)

Local Daily Newspaper(s)
(Daily
86

Wall Sweet Journal

Catalogs)
75

Magazines
14

New York Times (Daily)
71

= who drank Ménage a Trois Wines in the past 3 months mUSA
Qual Intab 608

USA Projection

Scarborough R2 2025: Sep24-Aug25

= who drank Ménage a Trois Wines in the past 3 months

Qual Intab 24,802
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)ﬁmdge r“T'au P21+
Avg. Week All Print Media (Persons & % Reach): Adults 21 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)

Local Daily Newspa per(s) (Sunday)

94,210 or 47.4% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 12.3 minutes every day representing
35.1% of all time spent daily with All forms of Print Media.

Toeol persons

. New York Times
Local Daily Newspaper(s) (Daily  ARagTY w m chal l:;:n[ys, (M;S;ﬁay] USA Today {Daity)
EwSHA 89

All Local Weekly Newspapers
Magazines

New York Times (Daily+Sunday)
New York Times (Sunday)

Wall Street Journal (Daily)

Avg. Hours+Minutes/day with All
Print Media: Adults 21 or older

Local Daily
Newspaper(s) (Daily
1.7

Direct M-lv\

Catalogs)
USA Today (Daily) 80

9.0

Wall Street Journal
(Daily)
9.7

Direct Mail

Advertising
(excluding
Catalogs)

Local Daily
Newspaper(s) (Daily
84

e Catalogs
New York Times (Daily) Local Daily oS Local Daily Local Daily 35
Newspaper(s) Wall Street Journal New York Times = Newspaper(s) Newspaper(s) New York
Catalogs who drank Ménage 3 Trois Wines (Sunday) (Daily) (Daity) (Sunday) {Daily+Sunday) Magazines Times (Daily) e
1.3% in the past 3 months 169 1.2 8.4 Catalo... 130 92 75 71
USA Today (Daily) 163,850 L 5.3%

» who drank Ménage a Trois Wines in the past 3 months

mCHI

m who drank Ménage a Trois Wines in the past 3 months

mCHI

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 21 or older Avg. Day Ad-Supported Print Media (% Time Spent & Av

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

All Local Weekly Newspapers
Magazines

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

New York Times (Daily)

Catalogs

USA Today (Daily)

Books

rotal Persons

aacsy |- oy
mm&

iz gz | ”
P 85

0.0%
®who drank Ménage a Trois Wines in the past 3 months

who drank Ménage 3 Trois
Wines in the past 3 months

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 21 or older

nmesne

W CHI

vg. Minutes/day Spent): Adults 21 or older

New York Times
(Daily+Sunday)

. 136
New York Times (Sunday)
188

Wall Smeet

Joumal
{Daily)

Local Daily Newspaper(s)
(Sunday)
169 nz

New York Times (Daily)

Local Daily

Newspaper(s) Newspaper(s)
(Daity+Sunday) (Daity
123 17

Local Daily

(excluding Catalogs)
80

Magazines
B4 74

Local Daily
Newspaper(s)
(Sunday)
13.0

New York Times
(Sunday)
110

Wall Street journal

(Daity)
97

Local Daily
Newspaper(s) New York Times
(Daily+Sunday) (DailysSunday)
9.2 %1

Magazines
15

Local Daily Newspaper(s)

(Daily
84

New York Times (Daily)
7.1

= who drank Ménage a Trois Wines in the past 3 months

= CHI
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42,512 or 43.2% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 14.3 minutes every day representing 37.%
of all time spent daily with All forms of Print Media.

=WDC

'E \
ﬁf;uge aTrois P2‘|+
Avg. Week All Print Media (Persons & % Reach): Adults 21 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Totol persans
Local Daily Newspaper(s) (Daily+Sunday) m 4.9% m

Local Daily Newspaper(s) (Daily 2 8 49 3 09 m
1 2 i
Direct Mail Advertising (excluding Catalogs) A m
Local Daily Newspa per(s) (Sunday) m Lacal Daily Yo e UsA Iml:: (LI
Books m (Daily+Sunday) Lot .
A Local Daily 1 * 137
Newspaper(s) . -
New York Times (Daily) M (Sunday) irect Mail
New York Times (Daily+Sunday) Avg. Hours+Minutes/day with All 25 vt Local Daily

(excluding

Print Media: Adults 21 or older

New York Times Newspaper(s) (Daily Még:;ines

New York Times (Sunday) M (3‘:':‘3-5) pation 85
" USA Today (Daily) 94
Wall Street Journal (Daily) m Jn i
All Local Weekly Newspapers m . .
Magazines Direct Mail Catalogs
USA Today (Daily) ity Local Daily Local Daily pr—— o
= New York Times Newspaper(s) Newspaper(s) New York (excluding
Magazines IRy . who thank Mémge A Trols Wines M (Daily) (Sunday) (Daily+Sunday) Times (Daily) |~ Catalogs)
st 3 5 in the past 3 months . 9.0 132 93 74 73 Al...
- T
w who drank Ménage a Trois Wines in the past 3 months mWDC = who drank Ménage a Trois Wines in the past 3 months mWDC
Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 21 or older Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
Totol Persons: % Time Spent:

Local Daily Newspaper(s) (Daily+Sunday) m 24,9%

Local Daily Newspaper(s) {Daily

B —T o

Direct Mail Advertising (excluding Catalogs) mm m
— B

B

Local Daity
Newspaper(s) Wall Street Journal
(Daily+Sunday) (Daily)
Local Daily 94 93 i
Newspaper(s)
(Sunday)
132

Local Daily Newspa per(s) (Sunday) " ’
New York Times (Daily) m M () Nleouc:::e':\t{s) New York Times mﬁ?&iﬁfu
New York Times (Daityssunday)  [EFRTRTR ML fo ol ot e T o) e
New York Times (Sunday) mm Avg. Hours+Minutes/day with Ad- ==
Wall street Journal (Daily) mm Supported Print Media: Adults 21 or older
All Local Weekly Newspapers m a4
usa Today (0aily)  [ERISARR EARSF
Magazines m mz m
Catalogs m . 233‘.‘,2" who dr_anﬁ Ménage a Trois woC

Wines in the past 3 months

0 i
oo i 3% £

Direct Mail
Advertising
New York (excluding
Times (Daily) Catalogs)
9.0 75

New York
Magazines Times (Daily)
82 74

New York Times Local Daily Newspaper(s) Direct Mail Advertising (excluding
(Sunday) (Daily Catalogs)
114 85 73

USA Today
New York Times (Sunday) (Daity) (Daily) Magazines
184 16 111 68

m Wall Sueet
Qi Joumal
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P21+

27,445 or 32.% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.2 minutes every day representing 31.3%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 21 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Catalogs

Magazines

Totai Persans

e o

1.6%

110503 | 2.7%
Fiseor [ i

= who drank Ménage a Trois Wines in the past 3 months

Avg. Hours+Minutes/day with All
Print Media: Adults 21 or older

ﬁI
~l

,
§§§§§§§i§§3555
e bR EREE !
FRERF SN RFBEER

who drank Ménage 3 Trois Wines
in the past 3months

mSEA

USA Today (Daily)
9.1

Local Daily
Newspaper(s)
(Sunday)
138

New York Times
(DailysSunday)
85

Direct Mail

Advertising
(excluding
Catalogs)
78

Wall Street
Journal (Daily)
78

Local Daily
Newspaper(s) (Daily
7.7

New York Times
(Daity)
66

Catalo...

Local Daily
Newspaper(s)
(Sunday)
129

Wall Street Journal

(Daily)
89

Direct Mail
Advertising
Local Daily (excluding
New York Times Newspapes(s) (Daily Catalogs)
(Daity+Sunday) L 75
93

Cataiogs
35
New York
Magazines Times (Daily)
71

USA Today (Daily)
LES

® who drank Ménage a Trois Wines in the past 3 months

mSEA

Avg. Week Ad-Supported AII Print Media (Persons & % Reach): Adults 21 or older Avg. Day Ad-Supported Print Media (% Time Spent & Av

IM&I------ME“
B
e~
P e

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Catalogs

Magazines

Books

SEA DMA

I i v m
P —T
P i »

# who drank Ménage a Trois Wines in the past 3 months
Scarborough R2 2025: Sep24-Jul25

 rime spent
31,28
12.69

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 21 or older,|

who drank Ménage a Trois
Wines in the past 3 months

=
l

g

vg. Minutes/day Spent): Adults 21 or older

HSEA

Qual Intab 87
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Newspaper(s)
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138

New York Times
(Sunday)

Direct Mail Advertising
(excluding Catalogs)
103 78

Local Daily

Newspaper(s)

(Daify+Sunday)
92

‘Wall Street

Journal (Daily)
78

USA Today (Daily)
9.1

Local Daily
Newspaper(s)
(Daity
7.7

Local Daily
Newspaper(s)
(Sunday)
129

New York Times
(Sunday)
1ns

New York Times
(DailysSunday) USA Today (Daily)
93 93

Direct Mail

Wall Street Journal (Daily)
89

(excludi
Catalogs) Magazines
75 7.2

Local Daily Newspaper(s)

(Daily New York Times (Daily)
84 71
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47,844 or 40.1% of Adults 21 or older who drank Ménage a Trois Wines in the past 3 months read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 12.3 minutes every day representing
37.4% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 21 o

e
e acs

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Books

All Local Weekly Newspapers

rolder Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

% Time Spent

New York Times (Daily)
Magazines

New York Times (Daily+Sunday)
Catalogs

New York Times (Sunday)

Wall Street Journal (Daily)

FONGR R o
[z 1 g
(i |2

Avg. Hours+Minutes/day with All
Print Media: Adults 21 or older

B v o

mm 11 IM drank Ménage a Trois Wines PHX

in the past 3 months

Local Daily
Newspaper(s) (Sunday)
168

Local Daily
Newspaper(s) Local Daily Wall Street
(Daily+Sunday) Newspaper(s) (Daily | Joumal (Daily)
123 117 103

Direct Mail Advertising
(excluding Catalogs)

USA Today (Daily)
82 71

New York Times

(Daity)
58

Local Daity.
Newspaper(s)
(Daily+Sunday)
94

Local Daily
Newspaper(s)
(Sunday)
132

Local Daily
Newspaper(s) (Daily
&8

USA Today

New York
Times (Daity)
6.8

Wall Street Journal
(Daily)
24

Direct Mail

Advertising

(excluding

Catalogs)
75

Catalogs
35

Magazines

6.7 All..

USA Today (Daily)

5500 | prx S

= who drank Ménage a Trois Wines in the past 3 months

u PHX = who drank Ménage a Trois Wines in the past 3 months m PHX

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 21 or older Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older

Persons:

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Daily

Local Daily Newspa per(s) (Daily+Sunday)

1

c = N E
o N Yo L=
B8 a8 2R P C a8 AR BN <

Local Daily Newspaper(s) (Sunday) Local Daily
Newspaper(s) New York Times
(Daity (Daily+Sunday)
88 85

LLocal Daily Newspaper(s) (Daily | Wall Street lournal [Daity)
117 103
All Local Weekly Newspapers

Local Daily
Mewspaper(s)
(Sunday)

New York Times (Daily) 159 911 w

Local Daily Newspaper(s)

Magazines mr (Sunday)
Avg. Hours+Minutes/day with Ad- g 163 e 132
New York Times (Daily+Sunday) e E-'l- Supported Print Media: Adults 21 or older| (sunday) Mew York Times | usa Today T
9.1 (Daily+Sunday) (Daity)
Catalogs m '%3 % 74 New York
Times (Dai
New York Times (Sunday) m F |mE; .(s aily)

Wall Street Journal (Daily)

--m-

who drank Ménage a Trois PHX
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New York Times
(Sunday)
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New York Times
(Daily)
58

Direct M
USA Today (Daily)

Magazines

USA Today (Daily)
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Books
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Local Broadcast TV

Cable TV Networks
Newspapers

Video Streaming Services

"Advertising Actions"

P21+ who drank Ménage a Trois Wines in the past 3 months (Shopped/Visited/Bought
past 3mos Due to Ads on %)

95,458,406 37.7%

88,446,072
72,920,446 28.8%
55,403,297 21.9%

36,078,718 14.2%

34,580,494 13.7%

27,832,202

37,878,135

Local AM/FM Radio

38,582,057 15.2%

Podcasts
Audio Streaming Services

Billboards

28,770,458 11.4%

USA

25,880,092 10.2%

24,327,204 9.6%

m P21+ who drank Ménage a Trois Wines in the past 3 months (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P21+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA ScarboroughR22025:Sep24-Aug25 Qualintab: 608 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Allrights reserved. Soe a . al for Anything «
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"Advertising Actions"

P21+ who drank Ménage a Trois Wines in the past 3 months (Shopped/Visited/Bought
past 3mos Due to Ads on %)

Websites | 2,580,699 35.7% |
Social Media ' 630,582 36.3% .

Direct Mail

7% == CHI

vﬁemtga 2 rois PZ1+

| 2,345,644 32.4%

Broadcast, Cable, & Sat TV | '1;540,131

Local Broadcast TV e
e TV Networks T

Newspapers

[ 782,761

Podcasts o
Video Streaming Services
| 1.233.495 17.0%
Audio Streaming Services GRILAGU
| 879.240 12.1%
Billboards

m P21+ who drank Ménage a Trois Wines in the past 3 months (Shopped/Visited/Bought past 3mos Due to Ads on %)

m P21+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CHICAGO DMA ScarboroughR22025:Sep24- Ju125 Qualintab:
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"Advertising Actions”

P21+ who drank Ménage a Trois Wines in the past 3 months (Shopped/Visited/Bought
past 3mos Due to Ads on %)

. =NDC

/F}lfﬂ age a (f-a § P21+

Websites 5,049,672

Sacial Media
Broadcast, Cable, & Sat TV

Cable TV Networks

832,283 .
Local Broadcast TV

Direct Mail - 29.4%
Local AM/FM Radio

Video Streaming Services 1.007.570 S0 55
Podcasts 608,097 11.4%

Audio Streaming Services
Newspapers 604,§é1 . 11.3% WASHINGTON, DC

Billboards 649,508 12.1%

M P21+ who drank Ménage a Trois Wines in the past 3 months (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P21+ WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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"Advertising Actions"”

P21+ who drank Ménage a Trois Wines in the past 3 months (Shopped/Visited/Bought
past 3mos Due to Ads on %)

§
Jﬁc'fuzgc a (f:‘-’ 945

Social Media

1,760,494 40.1%

Websites

1,596,142 36.3%

Broadcast, Cable, &SatTV resbers 20.1%

Direct Mail pevryrs
Cable TV Networks  prsiers 11.2%
Local Broadcast TV 463,145 10.5%
Newspapers

Local AM/FM Radio

Podcasts

559,054

Video Streaming Services 581.128 e

Audio Streaming Services

SEATTLE-TACOMA

Billboards

® P21+ who drank Ménage a Trois Wines in the past 3 months (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P21+ SEATTLE-TACOMA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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